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JOURNALISM AND MASS COMMUNICATION — GENERAL

Paper : GE/CC-3
(Advertising and Public Relations)
Full Marks : 50

Candidates are required to give their answers in their own words
as far as practicable.
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[ English Version |

The figures in the margin indicate full marks.
1. Answer any ten of the following : 1x10

(a) What is Classified Advertisement?

(b) What is brand?

(c) What is the full form of ASCI?

(d) Give an example of Slogan.

(e) Name one advertising agency.

(f) What is DAGMAR?

(g) What do you understand by surrogate advertisement?

(h) What is the full form of PRSI?

() What is Press Rejoinder?

() What do you understand by Community Relations?

(k) What is the full form of CSR?

(D What is Annual Report?
(m) What do you understand by Market Research?

(n) What is the full form of AIDA?

(o) What do you understand by the term ‘external public’?
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2. Answer any five of the following : 2%5
(a) House journal
(b) Press Conference
(c) Press Release
(d) Exhibition
(e) Public Relations Officer
(f) Ad Copy
(g) Display Ad
(h) Corporate PR.

3. Answer any two of the following :

(a) What is Advertising? What do you understand by principles of Advertising? Discuss with examples.

5+10
(b) What do you understand by Media Planning in advertising? Discuss with examples. 15
(c) Define Public Relations. What are the PR Tools? Discuss with examples. 5+10

(d) What do you understand by Crisis situation in PR? How does a PRO deal with a crisis? Discuss
with examples. 5+10




